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The Public Service Media and Public Service Internet Manifesto
Key Principles and Messages

Principle 1
Democracy and digital democracy require Public Service Media. We call for the
safeguarding of the existence of Public Service Media.

Principle 2

A democracy-enhancing Internet requires Public Service Media becoming Public
Service Internet platforms that help to advance opportunities and equality in society.
We call for the creation of the legal, economic and organisational foundations of
such platforms.

Principle 3
Public Service Media content is distinctive from commercial media and data
companies. It addresses citizens, not consumers.

Principle 4
Public Service Internet platforms realise fairness, democracy, participation, civic
dialogue and engagement on the Internet.

Principle 5
The Public Service Internet requires new formats, new content, and vivid co-
operation with the creative sectors of our societies.



Principle 6

Public Service Media should continue to be supported and funded so that they have
the resources they need in order to realise and further develop their remit. In
addition, the Public Service Internet requires sustainable funding that is based on
mechanisms such as the licence fee, the Nordic model of a public service tax, and
transnational funding mechanisms.

Principle 7
The Public Service Internet promotes equality and diversity.

Principle 8
The Public Service Internet provides opportunities for public debate, participation,
and the advancement of social cohesion.

Principle 9
The Public Service Internet is a driver of change in the creation of new content and
services while creating a sustainable ecosystem for media innovations.

Principle 10
Public Service Media and the Public Service Internet contribute to a democratic,
sustainable, fair, just, and resilient society.

1. Crisis and Utopia: Renewing Public Service

The original idea was simple and changed society: A public broadcasting service
that is paid for out of public funds, independent of government, equally accessible to
all, provides trusted information and analysis of issues that are of common concern,
makes programmes that reflect the diversity and complexity of contemporary life.
Introduced first in Great Britain, with the launch of the BBC in the 1920s, this vision
of public service broadcasting was adopted and adapted around the world. After the
devastations caused by the Second World War, public service broadcasting re-
emerged in Germany where it helped to restore democracy. It was a cornerstone in
further waves of democratisation.

In 2021, the world again faces a global crisis: a pandemic crisis, accelerating climate
change, persistent and deep social inequalities, increasing political polarisation, and
an infodemic crisis where lots of misinformation is spread online. The dominant
forms and uses of digital technologies and the Internet endanger democracy. They
undermine the indispensable resources of trusted information, in-depth analysis,
rational debate, and diversity of representation that allow us to fully understand the
challenges we face.

That Public Service Media simply moves to the platforms operated and controlled by
the commercial digital giants is not a sufficient option. Establishing a public service
channel on YouTube or Facebook supports the digital major’s cultural centrality and
offers no alternative to their operating procedures and business models. Public
Service Media requires a Public Service Internet.

This Manifesto is a call to save and advance democratic communications by
renewing Public Service Media and creating a Public Service Internet.



2. The Way Forward

The Internet and the media landscape are broken. The dominant commercial
Internet platforms endanger democracy. They have created a communications
landscape dominated by surveillance, advertising, fake news, hate speech,
conspiracy theories, and algorithmic allocation of users to commercial and political
content tailored to their expressed tastes and opinions. As currently organised, the
Internet separates and divides instead of creating common spaces for negotiating
difference and disagreement. Commercial Internet platforms have harmed citizens,
users, everyday life, and society. Despite all the great opportunities the Internet has
offered to society and individuals, the digital giants led by Apple, Alphabet/Google,
Microsoft, Amazon, Alibaba, Facebook, and Tencent have acquired unparalleled
economic, political and cultural power.

However, public communication is more than business. It is a public purpose. This is
why we call for action.

We have a vision. We strive for a revitalisation and renewal of Public Service
Media in the digital age. Public Service Media that are fit for the 215 century. We
dream of a different Internet and a different media landscape. We envision the
creation of a Public Service Internet: an Internet of the public, by the public, and
for the public; an Internet that advances instead of threatens democracy and the
public sphere, that provides a new and dynamic shared space for connection,
exchange and collaboration.

The Public Service Internet is based on Internet platforms operated by a variety
of Public Service Media, taking the public service remit into the digital age in
co-operation with civil society, individual media users, citizens, and the creative,
cultural and educational sector. The Public Service Internet advances democracy. It
enhances the public sphere. It supports active citizenship by providing
comprehensive information and analysis, diversity of social representation and
creative expression, and extended opportunities for participation. Public Service
Internet platforms can support new and young creatives who will build the cultural
industries of tomorrow and foster social cohesion.

Now is the time for a Public Service Internet and revitalised Public Service Media.
3. Public Service Media-Visions

The COVID-19 crisis has demonstrated the continuing indispensability of Public
Service Media. Locked down at home and faced with the constant danger of
infection, audiences have turned to Public Service Media for trusted sources of
objective and impartial information; high quality educational materials for
homeschooling; diverse entertainment and drama; and a reference point in times of
crisis. Since its foundation, public service broadcasting has been defined by a
commitment to universality and independence. These core values must be retained
and extended.



Public Service Media must provide a universal service equally available to
everyone. This requires a continuing commitment to guaranteed public funding to
ensure that Internet access and Public Service Media are available to all as a right
of citizenship.

Public Service Media must defend its independence and ensure that editorial
and creative decisions are independent from governmental and business interests.
Safeguarding Public Service Media’s role as a trusted and independent source of
information and analysis and as a responsible mediator and moderator of user-
generated comment and content requires transparent procedures of accountability.
Such procedures need to be based on clear ethical principles.

Public Service Media must promote diversity. To ensure that it provides a service
that is universally relevant and engaging, Public Service Media must aim to reflect
the social, regional, economic, political, cultural, and religious diversity and
complexity of everyday life. Ensuring that the full range of experiences and voices
are seen and heard requires a renewed commitment to widening the social bases of
recruitment to creative and institutional positions opening opportunities to minorities
underrepresented in the mainstream commercial media.

Public Service Media must be a driver of change in the creation of new content
and services. Public Service Media news and entertainment affairs production
should pay particular attention to developing innovative styles of media production
that highlight, explain, and contextualise issues with far-reaching social implications
and their possible consequences.

Public Service Media must build on its proven strengths to produce innovative
programmes and online content that supports children’s educational development,
speak to the full range of young people’s interests and concerns, and provides
comprehensive resources for life-long adult learning. In the digital future, as in the
past, entertainment, drama and sport events will remain central sites of public
cultural expression and social solidarity.

Public Service Media must play a central role in maximising the social value of
public cultural resources. Public service broadcasting emerged alongside an array
of other publicly funded cultural institutions: museums, libraries, art galleries,
universities, archives, and performance spaces. Public Service Media offers a
readily accessible platform for collaborative ventures. Public Service Media are
ideally placed to create and house a new public service search engine and platform,
directing users to the full range of freely available relevant materials produced and
curated by public educational and cultural institutions.

Public Service Media must provide new opportunities for participation to
safeguard inclusion and democracy. Civil society supports a rich variety of self-
organised, collaborative, activity-producing shared collective resources, from
community choirs to groups protecting wildlife habitats and campaigning for
disadvantaged groups together with new forms of digital action, from creating open
source software to contributing to citizen science projects. Public Service Media
must utilise the full range of voluntary engagement and develop new forms of



popular participation in three key areas such as the production of programmes and
the creation of public Internet resources.

4. Digital Public Service Media: Towards a Public Service Internet

The digital giants have weakened democracy and the Internet. We need a new
Internet. We need to rebuild the Internet. While the contemporary Internet is
dominated by monopolies and commerce, the Public Service Internet is
dominated by democracy. While the contemporary Internet is dominated by
surveillance, the Public Service Internet is privacy-friendly and transparent. While
the contemporary Internet misinforms and separates the public, the Public Service
Internet engages, informs and supports the public. While the contemporary Internet
is driven by and drives the profit principle, the Public Service Internet puts social
needs first.

Data privacy is a core aspect of the Public Service Internet. The Public Service
Internet provides role model practices of data processing. Public Service Internet
software and its contents are a common good that can be reused for non-
commercial purposes. On Public Service Internet platforms, users can manage their
data, download and re-use their self-curated data for reuse on other platforms. The
digital giants store every click and every online move we make in order to monitor
and monetise our behaviour. Public Service Internet platforms minimise and
decentralise data storage and have no need to monetise and monitor Internet use.
Public Service Internet platforms experiment with new forms of content licencing that
advance the cultural and digital commons for not-for-profit and non-commercial
purposes.

Realising the Public Service Internet requires new ideas, new technologies, new
policies, and new economic models. Public Service Media has the potentials it
takes for becoming the key force that advances democratic communications in the
digital age. Public Service Media and their Public Service Internet platforms need
support and enablement. The licence fee that sustains Public Service Media is not a
mechanism of the past but one for the digital future. The digital licence fee will
extend and transform Public Service Media’s licence fee in the digital age.

Public Service Media should continue to be supported and funded so that they
have the resources they need in order to realise and further develop their remit. In
addition, the Public Service Internet requires sustainable funding that is based
on mechanisms such as the licence fee, the Nordic model of a public service tax,
and transnational funding mechanisms.

Public Service Internet platforms treat users and workers fairly. They are
independent from corporate and political power. They are spaces where critical,
independent journalists make high-quality news and where creative professionals
make high-quality programmes that educate, inform, and entertain in ways that
reflect the affordances of the digital age. They engage citizens in new forms that
build on the experiences, structures and content of the public service broadcast
model. Public Service Internet platforms build on the broadcast model and go
beyond it by making full use of and transforming the creative potentials of digital
content and user participation. Public Service Media’s remit will thereby be



transformed into a new digital public service remit.

The Public Service Internet’s algorithms are public service algorithms. Such
algorithms are open source and transparent. They are programmed in ways that
advance the digital public service remit. Public service algorithms are algorithms by
the public, for the public, and of the public. Public service algorithms help organising
the platforms, formats, and contents of the Public Service Internet by making
recommendations and suggestions based on transparent procedures and without
advertising, commerce, and surveillance. Public service algorithms are committed to
reflect the diversity of the public and advance accessibility, fairness, and inclusivity.

The Internet is global. The public sphere is global. Also the Public Service Internet
and its platforms should be global, regional, and local. Such platforms can be
accessed by anyone at any time and from anywhere. Public Service Internet
platforms maximise the availability and permanence of Public Service Internet
contents that contribute to humanity’s cultural heritage. Public Service Internet
platforms are ideally operated as international networks of Public Service Media
organisations. For operating Public Service Internet platforms, Public Service Media
organisations co-operate with others, including public organisations (universities,
museums, libraries, and so on), civil society, civic and community media, artists,
digital commons projects, platform co-operatives, and so on. There is a sharing of
content between such public and civic organisations on a joint platform. As a result,
Public Service Media organisations together with public interest organisations create
public open spaces that are mediated by Internet communication and that together
form the Public Service Internet. An example for advancing the Public Service
Internet is that European Public Service Internet Platforms based on the already
existing infrastructures of the European Public Service Broadcasters could co-
operate in creating a European Public Service Internet platform.

The public service Internet requires a global communications infrastructure.
Such a global infrastructure is independent from commercial and governmental
interest and serve citizens and democracy.

5. Imagining Public Service Media Utopias in 2040

The contemporary Internet is the Internet of the corporate digital giants. However, an
alternative Internet is possible. A Public Service Internet is possible. In fact, a
Public Service Internet is needed. We envision a world where the Internet serves the
public and advances democracy.

Imagine 2040:

In 2040, Public Service Media will have remembered its future. It has adapted and
transformed its public service mission to inform, educate and entertain according to
an open and transparent digital society. It advances cultural citizenship renews its
contract with society.

In 2040, Public Service Media’s quality is distinctive from commercial media and
data companies. It reaches the majority of the population. It serves humans’ daily
personal and societal needs. It addresses citizens, not consumers.



In 2040, Public Service Media is sustainably funded and based on a reformed
licence fee that is accepted by citizens. The Public Service Internet’s value for
money is comprehensively documented, evaluated, publicly controlled, and
transparent to the public.

In 2040, a new, radical governance structure has made Public Service Media
independent from any external influences like government and business
interests. There are public hearings. There is quality control. Individuals feel
represented by Public Service Media and its programming. They feel that Public
Service Media’s reporting is as neutral as possible, not influenced by any external
pressures. Public Service Media news features public opinion.

In 2040, Public Service Media is universal. It reaches out to all parts of society,
including fragmented and less educated audiences, info-avoiders, and minorities.

In 2040, Public Service Media organisations are wealth creators for the creative
sector that provide visibility to many artists such as musicians and filmmakers. In
2040, Public Service media delivers and creates high-quality entertainment in order
to reflect and represent the culture and diversity of everyday life.

In 2040, Public Service Media operates on the local, national, regional and global
level. It invests into quality journalism, including investigative journalism, innovative
formats, new technologies with appealing user experience for different groups in
society. Young people see public service journalism as an attractive and viable
environment of information, communication, collaboration, and participation.

In 2040, Public Service Media is present, accessible and discoverable on all
relevant platforms. In 2040, Public Service Media is fully present in the digital sphere
and provides the right content at the right points of time tailored to a plurality of
devices and user habits. Public Service Media stays connected to and closely listens
to all of its audiences and stakeholders. It answers to society’s important challenges
and issues. It effectively communicates its own contribution to society, its public
value.

In 2040, Public Service Media has developed a collaborative programme with
schools, focusing on media literacy and digital literacy through online courses and
educational kits developed by Public Service Media. The advancement of digital and
media literacy in society, including in schools, based on the values of public service
media is a key aspect of education.

In 2040, Public Service Media’s workforce is highly diverse in terms of social
class, ethnicity, gender, age, cultural background, and geographic origin. Public
Service Media’s hiring mechanisms are inclusive and transparent.

In 2040, Public Service Media has transformed from one-to-many-broadcasting
institutions into a network infrastructure that is guided by principles of public
network value. Public network value means the use of digital communication
networks such as the Internet for advancing Public Service Media’s remit to facilitate
public benefit, information, education and learning, democracy, citizenship, culture,
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civil society, creativity, and entertainment. The Public Service Internet is a networked
infrastructure that advances the digital commons and digital citizenship. It
strengthens universal access, communication, participation, co-operation, inclusion,
and democracy.

A different media world is possible. A Public Service Internet and revitalised Public
Service Media are urgently needed for sustaining democracy. We call on all
audience members, citizens, users, readers, experts and non-experts, inside and
outside of Public Service Media, in fact all citizens who care for the future of
democracy in our countries to participate in the quest for strengthening Public
Service Media and creating a Public Service Internet.

You can sign the Manifesto here: http://bit.ly/signPSManifesto
New names of the signatories will be regularly added.

Signatories:

Name Country City Organisation
Christian Fuchs UK London University of Westminster
Klaus Unterberger Austria Vienna Austrian Broadcasting Corporation,

ORF Public Value
Graham Murdock UK Loughborough Loughborough University
Alessandro D’Arma  [UK London University of Westminster
Minna Aslama Finland Helsinki University of Helsinki
Horowitz
Michael-Bernhard Germany Munich Technical University of Munich
Zita
Jack Linchuan Qiu Singapore Singapore National University of Singapore
Barbara Thomaf3 Germany Bochum Ruhr-University Bochum
Roy Cobby Avaria UK London King’s College London
Leonhard Dobusch  |Austria Innsbruck University of Innsbruck
Luciana Musello Ecuador Quito Universidad San Francisco de Quito
Andreas Kovar Austria Vienna Kovar & Partners
Hannes Grassegger |Switzerland Bern Das Magazin
Tiziano Bonini Italy Florence University of Siena
Pasko Bili¢ Croatia Zagreb Institute for Development and
International Relations

Arwid Lund Sweden Stockholm Sodertérn University
Jannick Kirk Denmark Copenhagen Aalborg University
Sgrensen
Thomas Allmer Austria Innsbruck University of Innsbruck
Geert-Jan Bogaerts |The Netherlands  [Hilversum PublicSpaces
Alexis de Ponson du |United Kingdom London Comunicacién y Cambio Social
Terrall
Julie Mlnter Lassen |Denmark Copenhagen University of Copenhagen
Flavia Barca Italy Rome RAI: Ufficio Studi
Mandy Troger Germany Munich Ludwig Maximilian University of Munich
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David Fernandez Switzerland Geneva European Broadcasting Union
Quijada
Joce Ellen Nettlefold |Australia Sandy Bay Australian Broadcasting Corporation
Kwang-Suk Lee South Korea Seoul Seoul National University of Science &
Tech
Hui Ju Tsai Taiwan Taipei
Campaign for Media Reform in Taiwan
Fabian Holt Denmark Copenhagen Roskilde University
Lizzie Jackson United kingdom London The International Association of Public

Media Researchers

Gabriel Moreno

United Kingdom

Newcastle upon

Northumbria University

Esparza Tyne

Sam Phiri Zambia Zambia, Lusaka University of Zambia

Graham Minenor- Sweden Orebro Sodertérns Hogskola

Matheson

Jamie Medhurst Wales Aberystwyth Aberystwyth University

Gita Bamezai India Gurugram Communication Consultant, formerly
Indian institute of Mass Communication

Hui-Ju Tsai Taiwan Taipei Tamkang University

Robin Cheesman Sweden Simrishamn Roskilde University, Denmark

Oguzhan Tas Turkey Ankara Ankara University, Faculty of Comm.

Henri-Count Evans  |Eswatini Manzini University of Eswatini

Oguzhan Tas Turkey Ankara Ankara University, Faculty of Comm.

Annisaa Fitri Indonesia Jakarta Universitas Indonesia

Juan Carlos Miguel |Spain Bilbo Universidad del Pais Vasco-EHU

Slavko Splichal Slovenia Ljubljana University of Ljubljana

Anis Rahman USA Seattle Department of Communication,
University of Washington

Mark Eisenegger Switzerland Zurich University of Zurich

Félix Ortega Spain Salamanca University of Salamanca

Eva Nowak Germany Wilhelmshaven Jade University

Romina Surugiu Romania Bucharest University of Bucharest, Faculty of
Journalism and Communication Studies

Kari Karppinen Finland Helsinki University of Helsinki

Yujia Cheng Hong Kong Hong Kong Hong Kong Baptist University

Jesmy Mariam Titus |United Kingdom Liverpool Liverpool John Moores University

Kristoffer Jul-Larsen |Norway Bergen Western Norway University of Applied
Sciences

Alejandra Castano United Kingdom Solihull UCA

Fatima Zahid Al Belgium Brussels VUB

Gifty Appiah-Adjei Ghana Accra University of Education, Winneba

Harriet Fuest UK Liverpool John Moores University

Yuenmei Wong Malaysia Kuala Lumpur

Martin Vaz Alvarez  |Spain Santiago de Universidade de Santiago de

Compostela Compostela

Marta Rodriguez- Spain Santiago de Universidade de Santiago de

Castro Compostela Compostela

Yuntao Han UK London




Francisco Campos  |Spain Santiago de Universidad de Santiago de Compostela

Freire Compostela

Lestari Nurhajati Indonesia Jakarta LSPR Communication and Business
Institute

Sara Pereira Portugal Braga University of Minho - Communication
and Society Research Centre

Flavia Barca Italia Rome

Ghozian Aulia Indonesia Yogyakarta University of Malaya

Pradhana

Henri-Count Evans  |Eswatini Manzini University of Eswatini

Susan O'Donnell Canada Fredericton University of New Brunswick

Raden Arditya Indonesia Yogyakarta Atma Jaya University of Yogyakarta

Mutwara Lokita

Arie Setyaningrum Indonesia Yogyakarta Universitas Gadjah Mada

Pamungkas

Mariyam Mohamed |United Kingdom Chelmsford University of Westminster

Manik

Flavia Barca Italy Rome

Tia Pamungkas / Indonesia Yogyakarta Yayasan Biennale Yogyakarta

Arie Setyaningrum
Pamungkas

Jacopo Castaldi

United Kingdom

Westgate-on-sea

Canterbury Christ Church University

Tony Dowmunt UK Lewes Goldsmiths, University of London

Berfin Emre United Kingdom London University of the Arts London

Lorenzo Coretti Italy Rome The American University of Rome

Elsa Costa e Silva Portugal Braga University of Minho

Reward United Kingdom Canterbury University of Westminster

Mushayabasa

Oguzhan Tas Turkey Ankara Ankara University, Faculty of
Communication

J Mark Percival Scotland Edinburgh Queen Margaret University

Michael Klontzas UK Salford Goldsmiths, University of London

César Gonzélez- Spain Madrid CUNEF Universidad

Cantén

David Hutchison UK Glasgow Glasgow Caledonian University

Kirsten Drotner Denmark Odense University of Southern Denmark

Zoe Hurley United Arab Dubai Zayed University

Emirates

Kailash Koushik India Bangalore Christ University

Jesica Elok Santi Indonesia Yogyakarta Gadjah Mada University of Yogyakarta

Dimitris Boucas United Kingdom London University of Westminster

Padmaja Shaw India Hyderabad Osmania University

Debra M. Clarke Canada Peterborough Trent University

Maisie Gawen United Kingdom London Goldsmiths

Sulaiman Osho United States Las Vegas AlMaktoum College, University of
Dundee, United Kingdom

Tong-Jin Smith Germany Berlin HMKW Hochschule fiir Medien,
Kommunikation und Wirtschaft

Sulaiman Osho United States Las Vegas Almaktoum college, University of
Dundee, United Kingdom

Chiensan Feng Taiwan Taipei Cheng Chi University
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Matt Locke United Kingdom Brighton Storythings Ltd

Josep J. Darmawan |Indonesia Yogyakarta Universitas Atma Jaya Yogyakarta

Caecilia Mediana Indonesia Jakarta PT Kompas Media Nusantara (Kompas
Daily Newspaper)

Andrew O Baoill Ireland Galway National University of Ireland Galway

Lizzie Jackson United Kingdom London London South Bank University

Giuliana Tiripelli United Kingdom Nottingham De Montfort University

Graham Cook Canada North Vancouver Department of Sociology and
Criminology, Capilano University

Manuel Pinto Portugal Braga Universidade do Minho, Communication
and Society Research Centre, ICS

Sanjay Asthana USA Murfreesboro Middle Tennessee State University

Subekti Wirabhuana |Indonesia Bandung Padjadjaran University

Priyadharma

Usha Raman India Hyderabad University of Hyderabad

Sandra Borden United States Kalamazoo, Western Michigan University

Michigan

Helena Viktoria Roth |Germany Berlin

Boris Bergant Slovenia Ljubljana BorBER media activities

Manulal. M.P India Thiruvananthapuram |CDIT

Marlen van den Germany Jena Friedrich-Schiller-Universitat Jena

Ecker

Enrique De Jesus México México, Ciudad de |Universidad Autbnoma Metropolitana,

Quibrera México. Miguel Unidad Xochimilco Xochimilco

Hidalgo

Abderrahim Morocco Mohammedia Hassan Il University of Casablanca

Chalfaouat

Hun-Yul Lee South Korea Seoul Korea University

Pradip Thomas /Australia Brisbane University of Queensland

Dr. Nunik Hariyani Indonesia Madiun Jawa Timur [Universitas Merdeka Madiun

Peter A. Thompson |New Wellington \Victoria University of Wellington/ Better

Zealand/Aotearoa Public Media Trust

Camelia Pasandaran |Indonesia Jakarta Universitas Multimedia Nusantara

Chang-de Liu Taiwan Taipei National Chengchi University

Gioconda Portales  [Mexico Monterrey ITESM

Kiran Misra India New Delhi All India Radio

Emre Gokalp Turkey Eskisehir Anadolu University

Volker Grassmuck Germany Berlin Hans Bredow Institute for Media
Research Hamburg

Eni Maryani Indonesia Bandung Universitas Padjadjaran

Mohammad Zamroni |Indonesia 'Yogyakarta Islamic State University of Sunan
Kalijaga

Ti Wei Taiwan Hsin Chu National Yangming Chiaotung University

Dina Listiorini Indonesia 'Yogyakarta Universitas Atma Jaya Yogyakarta

Ni Made Ras Indonesia Bali

Amanda G

Pawel Popiel United States Philadelphia University of Pennsylvania

Jan Kalbhenn Germany Munster University of Mlnster

Bram Adimas Wasito [Indonesia Denpasar

Hannu Nieminen Suomi Helsinki University of Helsinki

Christoph Schneider [Germany Karlsruhe Karlsruhe Institute of Technology

Tuija Aalto Finland Helsinki Yle
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Alison E. Vogelaar Switzerland Montagnola Franklin University

Sushmita Pandit India Kolkata Jadavpur University

Kaarina Nikunen Finland Tampere Tampere University

Stylianos Greece Athens National and Kapodistrian University of
Papathanassopoulos Athens

Jan-Hendrik Passoth [Germany Frankfurt (Oder)

Jeanette Steemers United Kingdom Cambridge King's College London

Jonathan Hardy United Kingdom London University of the Arts London

Maria Michalis UK London University of Westminster

Judith Dellheim Germany Berlin Zukunftskonvent Germany

Michael Skey United Kingdom London Loughborough University

Claudia Lemos Brazil Brasilia Céamara dos Deputados/ ABCPblica -

Brazilian Association of Public
Communication

Victoria Matozo Argentina Buenos Aires CONICET - Instituto de Investigaciones
Gino Germani

Steven Barclay UK London University of Westminster

Masduki Indonesia Yogyakarta Universitas Islam Indonesia

Kemal Gorgult Deutschland Berlin ARTE

Victor Pickard USA Philadelphia University of Pennsylvania

Mark Cullinane Ireland Cork University College Cork

Pieter Verdegem UK London University of Westminster

Newcastle upon

Peter Golding United Kingdom Tyne

Michal Glowacki Poland Warsaw University of Warsaw

Vilde Schanke

Sundet Norway Oslo University of Oslo

Raluca Petre Romania Constanta Ovidius University of Constanta

Mark Andrejevic Australia Melbourne Monash University

Aline Maria de

Castro Silva Brazil S&o Paulo ABCPUblica

Graham Meikle UK London University of Westminster

Charles Brown United Kingdom London University of Westminster

Maryuni Kabul

Budiono Indonesia Jakarta TVRI (Televisi Republik Indonesia)

Dwi Hernuningsih Indonesia Jakarta Radio Republik Indonesia

Nina Mutmainnah Indonesia Bogor Universitas Indonesia

Heribertus Sunu

Budihardjo

Budihardjo Indonesia Cinere Depok Fikom Universitas Prof. Dr. Moestopo

Jun Matsuoka

Tomikawa Brazil Brasilia MPDFT

Lincon Macéario Maia |Brazil Brasilia Camara dos Deputados

Thomas Steinmaurer |Austria Salzburg University of Salzburg

Achilleas University of Athens - Department of

Karadimitriou Greece Athens Communication and Media Studies

Jon Andoni Aldekoa

de la Torre Spain Bilbao EITB Media-Basque Country
Cultural Broadcasting Archive |

Alexander Baratsits  |Austria Vienna cba.media

Ingo Leindecker Austria Linz cba - cultural broadcasting archive

Gulden Gursoy-

Ataman Turkey Ankara Ankara University
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